
Case Studies in International and Multicultural Advertising 

The issue of how individuals embrace diversity and multiculturalism in daily life and 

in the workforce has been an on-going topic of discussion in educational and professional 

settings. In educational settings, the inclusion of study abroad programs and the 

“internationalization” of the academic curriculum are common strategies to expose students 

to diverse points of view, different experiences, and knowledge of how other cultures 

perform their profession. In professional settings, the conversation might take many routes, 

but one that is often discussed is how to target different groups of people based on race and 

gender. That is not without merit as the Pew Research Center projects that by 2050, 

Hispanics will make up 29% of the population, showing a steady increase from 14% in 2005 

(Passel & Cohn, 2008).  

Considering this ongoing debate and the potential for fascinating discussions around 

it, the Journal of Advertising Education will be the host of a Special Issue in Cases in 

International and Multicultural Advertising, which will be announced Fall 2019. Teaching 

case studies are helpful in the classroom setting due to their theoretical and practical 

applications to advertising education. Specifically, a teaching case  “encourages discussion 

and investigation, and is always accompanied by an instructors’ manual to guide the user in 

leading the case in the classroom” (Vega, 2017, p. 2). Despite the abundance of case studies 

in marketing and advertising (i.e., Harvard Business School Cases), very few are dedicated to 

the intricacies of international and multicultural advertising.  

The Special Issue can contribute to the field and scholars in at least two ways. First, 

according to a membership survey with the American Academy of Advertising in 2017, 

scholars and instructors in advertising are hungry for readily available resources that they can 

use in the classroom to enhance students’ experiences and knowledge. The survey revealed 

that case studies are the most sought after resource to illustrate theoretical and practical 



concepts in advertising. Second, because the focus of the issue is on international and 

multicultural aspects of advertising, new cases will broaden the perspectives on contemporary 

issues such as gender, race, ethnicity, religion and more. We hope you consider submitting a 

manuscript to this Special Issue in Cases in International and Multicultural Advertising. 
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